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Email Marketing
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1) Get To Know Your List
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Email List Rental Questions
What is the source of the names on the list? (This may be obvious — such as a company that rents
its customer file — or less so. If you don'’t ask, you won't have a basis for understanding the type

and degree of permission used to build the list)

How often is the list mailed?

Have list members indicated a preference for when and how often they'd like to receive email, and
are those preferences adhered to?

Which percentage of the list can accept messages in HTML? Text only?

What's the average monthly unsubscribe rate and what was it the last time the list was mailed?

What's the average monthly undeliverable rate?

anies like mine (or offers similar to mine) rented or been mailed to the list before? If so

what sorts of click-through and conversion rates were achieved?

2) Tailor Your Offer and Creative to Your Audi&dnde¢he Channel
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3) Test, Test, Test!
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4) Don't Let Your Site Let You Down
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5) Track Beyond the Click-Through
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To learn more about successful email marketinghedsle a custom in-house seminar
contact Synchronicity at 561.967.966& @@ synchronicitymarketing.com
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